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EDITOR’Snote 


By Niki Valencia 


ThankFULLness 


Two summers ago, | spent a few weeks in my father’s home- 
land of Colombia. After countless meals of fried foods, rice 
and chicken, | began to daydream about the maroon-toned 
colors that cranberry sauce illuminates atop a bed of turkey, 
accompanied with a side of my aunt’s oh-so-fluffy stuffing. 
Thousands of miles away from home in the middle of sum- 
mer... and all | could think about was my favorite American 
tradition, Thanksgiving. 


The beautiful thing about food, especially Thanksgiving food, 
is its ability to unite people of all ages, cultures and families 
to join together with the primary goal of feasting. When you 
look at a table of people eating, you see every face light up. 
The rigid lines on the edges of their mouth turn upward and 
highlight a huge smile of satisfaction, and nothing is more 
universal than that. It’s not a celebration of gifts, but instead a time to be thankful for our 
loved ones and to embrace the joys of food and all it has to offer. And yes, that includes the 
not-so-great food coma that inevitably happens later that night, when you usually are feeling 
more stuffed than the actual turkey. 


On the menu for this month’s issue, we have an appetizing assortment of eye-catching il- 
lustrations. The talented students in the art department here on campus contributed the 
front and back cover, as well as the drawing seen in our short story “A Simple Taste” on page 
14. We also have a colorful article on a vintage store new to Long Beach’s Art District that 
specializes in feelings of nostalgia with a unique variety of clothing and antiques for the mod- 
ern man. Before the start of our upcoming basketball season, we also thought a background 
on Coach Monson and a small preview of what to expect of the team would be perfect for 
readers. Our cover story has to do with a company named after a very popular food - Apple. 
One writer bites into the theory of Apple’s power to consistently change our world until it 
ultimately controls it. Beginning at the very start of existence with Adam and Eve taking a bite 
of that sinful apple, now we find ourselves with loads of all-white products that exude inno- 
vation with their little apple-shaped lights. Needless to say, our generation has been greatly 
influenced by the fruit of technology. Finally, for a sweet end to this issue, feast on our short 
story by English major Joe Cannon, as he tells a story that reminds us all of the importance of 
good beer, and more importantly, great friends. 


Without further ado, I’d like to end this note with a special thanks to our loyal readers, month- 


ly contributors, fantastic writers, and supporters of the magazine. | couldn’t be more thankful 
for you all. 


Visit digmagonline.com for more stories, 
and be sure to like us on facebook! 
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New, upcoming and old releases 
to get your hands on this month. 


By Matt Grippi 


[music] 
Childish Gambino “Camp” 
Nov. 15 


Actor Donald Glover of NBC’s Community is a 
busy guy. He was a writer for 30 Rock before 
landing his role on Community, he is a success- 
ful stand-up comedian, and in his free time he 
raps under the monicker “Childish Gambino.” 
Don’t let the fact that he’s a comedian fool 
you, though. Donald wants Childish Gambino 
to be taken seriously, and his first two singles 
off his upcoming studio album “Camp” are 
proof of that. His comedic side does come out 
in his clever lyrics however. On his first single 
“Freaks and Geeks,” Gambino raps about girls, 
fame, life in the spotlight, and more girls. The 
subject matter is similar to any 
Kanye West or Lil’ Wayne song, 
but the execution is witty and 
unique. 


[film] 
“The Muppets” Nov. 23 


You would be hard-pressed to find a person 
born in the 80s or 90s who does not have a 
fondness for the Muppets. The Muppet Movie 
and its many sequels are classic family films 
that transcend generations. This film, the first 
Muppet release since Muppets from Space in 
1999, is a reboot of the series. Written by and 
starring proclaimed Muppet-fanatic Jason Se- 
gel from Forgetting Sarah Marshall and How 
| Met Your Mother, this film promises classic 
Muppet mayhem starring all of our favorite 
felt friends. 
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“Hugo” Nov. 23 


Hugo, starring Sasha Baron Co- 

hen and Johnny Depp is a 3D 

film by legendary director Martin Scorcese. 
Set in the 1930s, the film is about a young or- 
phan boy who lives in the walls of a train sta- 
tion and is trying to solve the mystery of an 
old key left to him by his late father. This film 
is noteworthy because it is Martin Scorcese’s 
first 3D film. It should be interesting to see 
an award-winning master director try out the 
technology. Early buzz about the film has been 
extremely positive. 


[tv] 
“Bored to Death” 
HBO Sunday 9 p.m. 


Bored to Death on HBO has really hit its stride 
in the 3rd season this year. The show stars Ja- 
son Schwartzman (The Darjeeling Limited) as 
Johnathan Ames, a struggling New York nov- 
elist who moonlights as an unlicensed private 
detective. He is joined by his best friend Ray, 
played by the always hilarious Zach Galifinakis 
(The Hangover), and his boss George, played 
by a scene-stealing Ted Danson. Every epi- 


sode, the three of them solve local mysteries 
while getting increasingly intoxicated, all while 
trying to keep their normal jobs and their san- 
ity. The show is written by and created by the 
actual novelist Jonathan Ames based on his 
short stories. 


[netflix] 
“Red State” 


Filmmaker Kevin Smith is fa- 
mous for his raunchy and over- 
the-top comedies such as Clerks, Dogma and 
Mallrats. So, it was a surprise to everyone 
when he announced that his next film would 


be a dark and violent horror movie about a 
diabolical cult of evangelical Christians. The 
biggest surprise, however, is that the film is 
fantastic and legitimately intense. The plot in- 
volves three high school students who answer 
a craigslist ad and end up getting captured by 
a family of hardcore Christians who wish to 
“gunish” them for their sins. This leads to a 
police investigation and a violent shootout. 
John Goodman and Melissa Leo both give 
great performances, but it is Michael Parks 
who shines as the diabolical leader of the 
church. Smith manages to pack action, scares 
and a bit of social commentary 
into the 90-minute film. 


[application] 
“Quora,” free to download 


Quora is a new app that makes it easy to get 
answers to some of your toughest questions. 
You can ask Quora a question and get answers 
from people around the world. Answers are 
voted up or down based on their accuracy, and 
you can browse the best question and answers 
while you’re on the go. It’s like Wikipedia, but 
instead of complete anonymity, you can tell 
which answers are reliable and which are false. 
Time Magazine has called Quora “a potential 
revolution in knowledge.” 


TRIE FUSE tociveup 


<a | 


t’s a cool Monday afternoon as Nick 
D’Avella sits in his living room with his 
guitar resting across his lap. His eyes are 
fixed on the position of the fingers on 
his left hand along the fret board, as he 
lightly strums the strings with his right. The 
music coming from his guitar is more reggae 
than he appears to be, and he defies what one 
might expect of a reggae musician. There are 
no dreadlocks or Bob Marley posters in sight. 


“It is upbeat music that makes you feel good 
and have no worries, and that’s what happens 
when you play it. It’s about being irie,” said 
D’Avella, using the Jamaican word that is used 
to describe the way you feel when you have no 
worries. Californian reggae is a mix of ska, rock 
and Jamaican reggae. 


While D’Avella does play the guitar, it’s the 
drums he is most passionate about and has 
played for the past 13 years. “What better in- 
strument to get all your frustrations out than 
the drum set,” he said. 


D’Avella is one third of a newly emerging Long 
Beach reggae band called Irie Fuse. He is a 
business law major at California State Univer- 
sity Long Beach, where Irie Fuse bass player 
Luke McMaster is a journalism major. Guitarist 
Alex Rogachenko rounds up the trio. 


The three aspiring musicians met as high school 
freshman and began to play from there. 
“Alex and | played baseball together, and Luke 


and | wrestled together,” said D’Avella. “I knew 
that they both played from talking to them 
and then through school they knew each other 
too, so we started hanging out as a group,” he 
said. “Then we decided to jam one day so they 
brought around their instruments and the rest 
is history as they say.” 


They would play on the roof of D’Avella’s house 
and had the police called six times due to noise 
complaints from his neighbors. “Our first band 
name was ‘Shirts Off’ because we would al- 
ways play with our shirts off on the roof of my 
house,” said D’Avella. “Then when we would 
go play at venues and you couldn’t have your 
shirt off. We would always use the word irie in 
our songs and we wanted to fuse that into our 
name.” 


From his roof, they started talking to more 
people and getting their name known around 
the area. “We’d get people asking us to play 
at their house parties,” said D’Avella. “From 
there, we started talking to some guys who 
were already playing in bands and playing at 
small venues and we got contact numbers of 
people who we could contact to play at these 
venues. Then the owner of di Piazzas had to 
hear us play so we made a couple of recordings 
and he let us play and people liked us.” 


Before long they were offered a record deal 
with Steakhouse Records but had to let it go 
when Rogachenko was sent away to military 
school for eight months. “Alex came back and 


By Tara Capel 


Irie Fuse: 
from left to 
right, Alex 
Rogachen- 
ko, Luke 
McMas- 
ter, Nick 
DAvella of 
music band 
(all 20 
years old). 


Photo provided by Irie Fuse 


we started playing again but we fell out of it 
because we hadn’t played together in a long 
time and things were different,” said D’Avella. 
“We kept playing a couple more house parties 
here and there and at di Piazzas, but it’s been 
a little while since we’ve played at a venue. 
We’ve just been playing together.” 


However, they are now back on track and are 
in the process of re-establishing themselves on 
the Long Beach reggae scene and lining up gigs 
for the semester. 


They draw inspiration close to home from oth- 
er local bands such as Sublime and Rebelution. 
“| grew up listening to Sublime and my dad was 
really into reggae music,” said D’Avella. “When 
| started playing the drums, my drum instruc- 
tor had me become friends with another 
drummer he was teaching and he is now the 
drummer for Rebelution, who is probably one 
of the biggest reggae bands in California now. 
Rebelution has influenced our style a lot.” 


For D’Avella it is about the music and he looks 
at Rebelution as an inspiration for doing what 
they love to do, which is play music. “My dream 
would be to one day tour and play music,” he 
said. “When you get older, even if you can’t or 
don’t play anymore, you will always have the 
memories of all the places you saw and the 
places you played at.” 


Watch out for Irie Fuses upcoming gigs around 
Long Beach in December. 
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By Kimberley Nunes 


hether it’s the melancholy 
tunes of indie music that call 
to you or the roar of vintage 
choppers, you'll be sure to 
get your fix at Jj Rowe. 


Located on Elm Avenue in the East Village Arts 
District of Long Beach, Jj Rowe may be new to 
the scene but their products are far from it. 
Owners, Joanna and Jesse Rowe, turned their 
hobby of collecting vintage clothing and furni- 
ture into a business when they opened their 
store on Aug. 1 of this year. 


As you roll down Elm Ave., you’ll be sure to find 
a classic motorcycle or two waiting for you out 
front. The large glass windows bordering the 
doorway display a male mannequin dressed in 
a black, long-sleeved Harley Davidson T-shirt 
with a little kid mannequin standing by his 
side. Hanging to their left is a black and white 
spray-painted canvas painting that reads “A 
Place For The Man & His Cool Kids.” 


Upon entering the store, you are immediately 
enveloped by the rich smell of aged leather, 
probably coming from shelves lined with men’s 
vintage Red Wing work boots and worn leather 
belts. 


“We like to carry what we call ‘man-tiques’, 
manly antiques,” said owner Jesse Rowe. As 
you move about the store, you’ll also spot 
hard-to-find European motorcycle parts, men’s 
T-shirts, jackets, hats and helmets. 


of Long Beach (photos by Michael Prichard). 


Hanging on the wall directly behind the regis- 
ter is the hood of an old car. What was once 
the flawless teal blue hood of a 1962 Ford 
Falcon is now a rusty, weather-worn piece of 
artwork that holds aged photographs of men 
on motorcycles. Joanna and Jesse searched 
multiple auto scrap yards to find one that was 
beautifully flawed in it’s own unique way. 


Jj Rowe has an essence about it that exudes 
nostalgia and forgotten memories. Upon look- 
ing at the shelves that hold the classic fish- 
ing tackle and toolboxes, one can’t help but 
imagine the stories behind them and question 
where each antique came from. 


You can smell the aroma of varnish through- 
out the store as the owners enjoy refurbishing 
old industrial furniture. The Rowes recently 
purchased an antique workbench and use it as 
a display structure for products in their store. 

And let’s not forget about those “cool” kids. 
On the right side of the store, you'll find baby 
onesies covered in interesting prints ranging 
from the retro/hippie Beatles’ “Yellow Subma- 
rine” to the hard metal sounds of the Misfits. 
Petite black leather jackets and baby Converse 
shoes cover the table beside them. A bin of old 
school “Garbage Pail Kids” trading cards sit at 
the base of the stairs, waiting to be shuffled 
through. 


“We carry hard-to-find kids toys from the ‘SOs- 
‘80s. Old comic books, antique tin lunch pails, 
vintage roller skates and cowboy boots just to 


name a few, ” said Rowe. 


With both a grandmother and mother who 
religiously collected antiques throughout their 
lives, Joanna started collecting used brand- 
name kids clothing and designing hand-made 
greeting cards. After building up her inventory, 
she decided to take her finds to the streets and 
began selling them on consignment through- 
out various stores in Long Beach. As a CSULB 
graduate in 2006, Joanna obtained a bache- 
lor’s degree in fashion merchandising and has 
since put it to good use. 


Joanna knew she’d met her future husband 
when she learned of Jesse’s passion for vin- 
tage collectables as well. After years of bar- 
gaining and collecting, this husband-and-wife 
duo decided to take their hobby to the next 
level and share their passion with the Long 
Beach community. 


Located around the corner from the new Fin- 
gerprints music shop, with Downtown Darling, 
a woman’s vintage store next door, you'll be 
happy to find something for everyone. 


“This street has so much potential and we’re 
trying to build it up within the community,” 
said Rowe. 


With the opening of Fingerprints and the long 
history of Lyons art supply, they hope to give 
Elm Ave. the title “The Corner”- as in every- 
thing is right around the corner from you. 


OPPOSITE PAGE: A mix of antique boots, clothing, and furniture inside the store (photos by Michael Prichard). Middle: Owners Jesse and Joanna Rowe 
opened their store on Aug. 1, 2011 (photo by Kimberley Nunes). Top and bottom right: Outside views of the store, located on Elm Avenue in the Art District 


If you happen to stop by the store on ‘90s 
flashback weekend or heavy metal Sunday, 
you'll be sure to find pieces that will keep you 
looking and feeling cool. Jj Rowe is the new, 
up and coming shop in the Arts District and it 
holds plenty of nostalgia for all. 


Jj Rowe is located at 316 Elm Ave. Long Beach, 
CA 90802. You can follow them on their blog at 
www.jjrowe.com or shop them online at www. 
shopjjrowe.com. 
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napple a day keeps the doctor away. 

But an Apple a day, everyday, for 45 

years straight, left Steve Jobs need- 

ing a doctor more than ever. The 

college dropout turned co-founder 
of Apple Computers died recently, and ironically, 
of PC (pancreatic cancer). Unfortunately, there was 
no app to save him from the disease that caused 
him his life. 


Jobs left behind a mere $400 billion empire in 
Apple Computers, an empire that helped fulfill a 
lifetime goal of his, to change the world. But how 
it’s changing is debatable. 


A point is about to be reached, where the 
technology is not only being enjoyed, but being 
feigned for. Expectations for each product released 
to do so much more for us than the last only builds 
the hype and intrigue that hogs our attention. 


‘Tll camp out in front of the Apple Store when a 
new phone comes out any day. I’ll get there in the 
afternoon for a good spot,” said Jaron Rodriguez, 
22. 


The lines for any iPhone release convey the 
immense fascination and desire people have for 
Apple products. 


The newest edge the iPhone 4S has is the artificial 
software Apple introduced, called “Siri” Now 
that it’s been released, the human quality of 
conversation with a computer has officially gone 
mainstream, and a 1984 James Cameron movie, 
about human-like robots turning on the human 
race, is becoming more and more lifelike. 


8 cover story 
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Terminator’ was pretty wild. Some people would 
contemplate if it might come true one day,” said 
Richard Winter, 61, who watched the film in 
theaters when it was first released. But now that the 
apocalyptic movie from the ‘80s is more than two 
decades old, that old fear is now turning into more 
of a realistic hope. 


“Siri” gives us that new lifelike capability to now 
ask a phone for favors and expect instant results, 
or at least a voice response. Even the request of 
sexual favors will not be denied a legitimate vocal 
response. Unfortunately, it only has a voice and no 
mouth. 


But even a mouth-less phone makes a good phone. 
The lines for a new iPhone release don’t have 
mouths either, but they speak for themselves. 


The phrase “smart phone” is more appropriate than 
ever. They are not making us smarter, however, but 
rather just making us feel smarter. We now have 
substitutes for our own thoughts. No longer are 
our own imaginations deemed as vital. The more 
we rely on and use computers and technology 
for answers, the more obvious the need for them 
becomes. 


“I feel naked without my phone. If I feel that bulge 
in my pocket, I feel calm and relaxed,” said Carlos 
Alfaro, 24, an admitted cellphone-a-holic. 


The roles phones seem to play on people's lives 
have brought up a religious perspective as well. 
Bloggers have mentioned Apple to be in close 
Biblical relation to Revelations 13:17, “And no one 


All in the Apple 


By Shane Kendall 


could buy or sell anything without that mark.” 
(The mark being speculated to be given out by 
computers.) The fact that www.ChurchofSatan. 
com openly supports everything Apple Computers 
has to offer only gives a stronger belief that Apple 
is headed down this prophetic path. 


Whether it’s on this path of destruction or not, 
Apple does not seem to be fading anytime soon. 
The company is now worth more than all the illegal 
drugs in the world. It’s only getting larger than ever, 
just like the lines during any new iPhone release. 


Even being unaware about what advantages the 
new iPhone has to offer in comparison to the 
previous model, people still want it. Jane Pallasi, 24, 
said “Just the fact that it’s the newest and the latest 
[iPhone], I would be more than pleased.” 


This drug-like crave people seem to possess in 
regards to these advanced products is certainly 
accredited to the products’ creator, who actually 
seems to accredit drugs themselves. 


“Doing LSD was one of the two or three most 
important things I have done in my life,” said 
Jobs in a New York Times article by John Markoff. 
In another interview, Jobs admits that Microsoft 
would have been a better company if Bill Gates 
“dropped acid.” 


The influence from a drug-induced imagination 
is snowballing us into an unknown future. Maybe 
racking huge lines outside an Apple Store before 
any iPhone release might be the wrong approach 
to take just yet. After all, the Apple doesn’t fall far 
from the LSD. 


Black comedy; noun 

A type of humor/satire pok- 
ing fun at something usually 
seen as serious or taboo. It 
often utilizes shock value 
to get laughs and common 
themes include death, vio- 
lence, insanity, racism. 


ith each public ap- 
pearance the late 


So it would seem that Steve Jobs was just as 


as Facebook and Twitter shortly 
after initial stories broke of his 


disappointed in the iPhone 45 as every 
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Facebook newsfeeds exploded 
with the “iSad” news and while 
some posts were full of gloom, 
shock, and comments of admira- 
tion for the man, other posts went 
for a laugh or two with clever and 
witty “jabs” at the late Mr. Jobs. 
“I never thought I'd see the day 
when a PC beats a Mac (pancre- 
atic cancer),” read a Facebook post by Ste- 
phen Skane. 


For the most part, jokes posted on the In- 


Waal 


#iSad: 12.5 million tweets were sent out about Steve Job’s 
passing within 12 hours of the news. 


“I wrote on my Facebook the day he died, 
‘Who the hell is Steve Jobs?’ and all my em- 
ployees hated me the next day,” said 21-year- 
old Cerritos Apple store employee, Alex 


2 Steve Jobs stepped  ternet were seen as amusing and creative, Lopez. 

ie out, in the last decade, opposed to hurtful and degrading, as some 

fe it was a guarantee might infer from the boldness of them. “I The death of Jobs also sparked countless 
you'd see the man in his iconic long-sleeved think when anyone dies, people take it as | magazine articles on the man, focusing on 
black shirt, blue jeans and sporty sneakers. an opportunity to come up with new jokes,” his stubborn and egocentric nature. The 

, said Ilana Tel-Oren. “Ican appreciate a good Oct. 27 Rolling Stone issue talked about Jobs’ 

a On the day of Jobs’ passing on Oct.5, people Sense of humor, though.” tendency to be a “dick” with an “abrasive 

al took the death of the man in the black shirt personality” and an “unapologetic brutal- 

st and morphed it into one revolving around Things even went as far as the creation of __ ity.’ It’s ironic how a man who changed our 
“black comedy,” a term referring toa type “Steve Jobs Jokes” Facebook page. Filled world with his lovable products was found 
of morbid humor usually revolving around with multiple puns on Jobs and Apple prod- _ to be not so lovable himself. 

aM deaths ucts, the mission of the page is to “bring a 

a happier mood to a grim situation”, as stated Either way, there is no doubt that his 

i, The excessive use of this comedy was a in the “About” section. The page showcases _ groundbreaking creations changed the way 

St consistent trend on social media sites such 29 iPod-shaped casket with the text “iDied” _ we live our day-to-day lives. As college stu- 

onit as the profile picture. dents, we rely heavily on the technology of 

MacBooks, iPhones, iPods and iTunes. Even 
a Ore aa One of the more creative posts on the page _if we choose to use them to post jokes about 
9 reads, “Even more Hipsters will be buying __ the innovator’s death, the fact remains that 
ly for that! Apple products because Steve Jobs isso un- he had an enormous impact on our world. 

: derground.” 

“I was sad when I heard he passed away 
se Among the jokes seen all over Facebookand _ because he transformed our whole genera- 
id Twitter were the ones that reacted to the __ tion,” said CSULB accounting major, Kath- 
FE new iPhone 4S, a phone that has sparked _leen Intarattana. 
oft much chatter since its Oct. 14 release. “So 
ay it would seem that Jobs was just as disap- The reactions of students and people 

pointed in the iPhone 4S as everyone else _ around the nation varied greatly upon hear- 
was. #iknowiknowtoosoon,” read one Twit- _ ing the news of Jobs’ passing. While the man 
Be Steve Jobs, 1985 - 2011 ter punchline by Michael Hedtcke. in the black shirt may have became the topic 
be of black comedy all over the Internet, his 
” The dark yet entertaining humor didn’t end _legacy will continue to shine through all the 
a there; even Apple store employees took a _ white apple-shaped products. 
car stab at the man behind the fruit. 


Comic by Gudjonsson 
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The Man 
behind the 


Monson 


Maniacs 
By Devin Ugland 


efore Dan Monson made his way 
out west, to the sun and sand of 
the shores of Long Beach, he made 
a name for himself roaming the 
northern part of the States. 


Monson has coaching in his blood. 


His father, Don, held head coaching jobs at 
the University of Oregon and the University of 
Idaho; he also assisted under legendary coach 
Jud Heathcote at Michigan State. 


Even though he grew up watching his father 
teach the game of basketball at such a high 
level, the younger Monson didn’t immediately 
follow in the footsteps of his elder. 


Monson played football as a freshman at the 
University of Idaho, but a knee injury derailed 
his career on the gridiron. At that point, he 
turned his attention to the sidelines. Monson 
graduated from Idaho with a bachelor’s de- 
gree in Mathematics, and then accepted the 
head basketball coaching position at Oregon 
City High School. 


His first full-time coaching gig was back in 
the Pacific Northwest at Gonzaga University, 
where he was named associate head coach un- 
der Dan Fitzgerald for the 1994-1995 season. 


Photo by Matt Brown 


Monson landed his first head-coaching job 
when he took over the helm at Gonzaga. 
In his first season as the headman for the 
Bulldogs, his team posted a 28-10 overall 
record, and 10-4-conference record. 


His second season only added good things 
to his coaching resume. Monson led the 
Bulldogs to a 28-7 overall record, 12-2 in the 
conference. Monson’s Gonzaga squad won 
the West Coast Conference tournament, 
and secured a No. 10 seed in the National 
Collegiate Athletic Association Tournament. 


Monson’s next stop was at the University of 
Minnesota where he spent the better part 


of eight seasons. He guided the Gophers to 
a respectable record. After a 2-5 start to the 
2006-2007 season, coach Monson resigned as 
head coach at Minnesota. 


His obvious enjoyment for teaching and coach- 
ing the game of basketball led Monson to a 
new life at Cal State Long Beach. The 2007-08 
season was his first as the 49ers’ head-coach, 
and it didn’t go very well. The ‘Niners struggled 
mightily, posting a 6-25 record, finishing last in 
the Big West Conference. The next year, Mon- 
son’s ‘Niners greatly improved, they finished 
with a 15-15 record, 10-6 in conference play. 
In his third season at The Beach, Monson led 
the 49ers to a 17-16 overall record, and a third- 
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“| think for us to elevate our program fo the next 
level, we have to play the teams from that level.” 


place finish in the Big West with an 8-8-confer- 
ence record. 


Last season was where Monson’s recruiting 
ability and coaching prowess finally came to 
full fruition. The ‘Niners posted a 22-12 overall 
record and finished first in the Big West at 14- 
2. The 49ers lost to UC Santa Barbara in the 
Big West tournament championship game, 
that if they won, would have sent them to the 
NCAA tournament. The Beach had to settle for 
an invitation to the NIT tournament instead, 
and lost their first round game to Washington 
State. 


In an interview with the Daily 49er, Monson 
said that he is hopeful that his bench can pro- 
duce more this year. 


“You always come into the year hopeful that 
when you have 13 guys on scholarship that 
they can all contribute,’ Monson said. “Last 
year, we got down to seven or eight guys that 
we really trusted.’ 


This season could be one of the best in the his- 
tory of Long Beach State basketball. The ‘Nin- 
ers will start four seniors, all who come battle 
tested. Their non-conference schedule is con- 
sidered one of the toughest in the nation, with 
games against San Diego State, North Carolina, 
Xavier, Pittsburgh, Louisville, and Kansas — all 
of these teams were ranked in the top 25 in 
the nation at some point last year. 


Monson said he sets his team up with such dif- 
ficult non-conference schedules because in or- 
der to be the best, you have to beat the best. 


“In the past with other team’s (I’ve coached), 
especially Gonzaga, had success playing hard 
schedules,” said Monson. “I think for us to el- 
evate our program to the next level, we have 
to play the teams from that level.” 


With the anticipation of a great season for our 
49er basketball team, we wanted to help the 
student body get to know coach Monson ina 
more personal fashion. 


D: If | were to look at your iPod, what 
song would have the most plays? 

M: My 11-year-old son is in charge 
of putting the stuff on the iPod, so 
(laughs) probably the Black Eyed Peas. 


D: Mac or PC? 
M: lama Mac guy. 


D: Favorite movie of all time? 
M: “Caddyshack.” 


D: You get to choose three toppings 
ona pizza, what would you choose? 
M: Pepperoni, sausage and extra 
cheese. 


D: What’s the last restaurant you or- 
dered “to-go” from? 

M: | ordered subway coming home 
from the Houston airport on my way 
home. 


D: What’s your idea of a date? 

M: My wife and | with no kids. With 
four kids it’s really hard for us to go 
anywhere alone. 
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OFF THE RECORD 


Now you know the background of the 
headman for Long Beach State basketball, so 
here is Dan Monson, off the record: 


D: If you were a dog, what breed 
would you be? 
M: A mut. 


D: Guilty pleasure on TV? 
M: “Two and a Half Men.” 


D; If you could drive any car, past or 
present, what would it be? 

M: You know | have a Chrysler 300 
right now, and | really like it, I’ve only 
had it about a month or so, so Id stay 
with it. 


D: Favorite Rocky movie? 

M: “Rocky” one. The first one’s the 
best, so all the other imitations after 
that aren’t any good. 


D: Jay Leno or Conan O’Brien? 

M: Neither one, I’m way asleep by 
then. | used to be a David Letterman 
guy when | could stay awake that 
late. 


D: Beatles or Stones? 
M: (Pause) Beatles. 
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Paying it forward in Long Beach 


By Kathleen Sandoval 


ABOVE: Photo’s from Lambda Theta Phi’s Thanksgiving Outreach event last Nov. kicked off in the CSULB’s parking structure. MIDDLE: A member 
of the on-campus fraternity delivers packaged meals to a family in need. OPPOSITE PAGE: Two sorority sisters help with the packaging of food. 


hanksgiving is right 

around the corner, and 

for some, it’s the time 

of year to help others. 

Locals of our diverse 
Long Beach community join to- 
gether each year to help the less 
fortunate by providing meals and 
services to those in need. Listed 
below are just a few ways to get 
involved and learn more about 
the offerings in the area. 


A Health and Nutrition Mobile Of- 
fice will be on Nov. 18 from 9:00 
a.m. to 2:00 p.m. at the Long 
Beach Multi Service Center, locat- 
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ed at 1301 W. 12th St. The office 
will be providing information and 
taking applications for CalFresh 
and Medi-Cal Benefits, and the 
event is open to all. The goal is to 
provide basic benefits for people 
who are currently homeless. For 
additional information, Elsa Ra- 
mos can be contacted at (562) 
733-1147, or DPSS Community 
Outreach Coordinator, Rosueta 
Rodriguez, at (626) 312-6165. 


In another part of town, The Long 
Beach Rescue Mission will be pro- 
viding meals for the less fortunate 
on Nov. 23 and 24 at their facility 


on 1335 Pacific Ave. A Thanksgiv- 
ing dinner and breakfast will be 
provided on the scheduled days. 
To help out, donations can be 
made online at lbrm.org and any- 
one who would like to volunteer 
is free to sign up on the website 
as well. 


Adopting a family in need is anoth- 
er great way to aid the less than 
fortunate. Families-forward.org is 
an organization that takes in do- 
nations to help provide for those 
in need and anyone can sign up 
to volunteer. Opportunities range 
from individual, family, group, to 


holidays and food drives. 


Another event will be held by one 
of the fraternities on our very own 
CSULB campus. Lambda Theta Phi 
will be orchestrating their 13th 
annual Thanksgiving Outreach on 
Thanksgiving Day. Meal distribu- 
tion commences at 7 p.m. when 
the drivers take off from.the park- 
ing structure near the CSULB pyra- 
mid. 


The event first started in 1998 and 
has since grown into a tradition 
for Lambda Theta Phi. The frater- 
nity brothers, along with volun- 
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teers, deliver meals to families in 
need for Thanksgiving. 


The Alpha lota president, Moises 
Pena, stated that the reason why 
this outreach event began in the 
first place was because some 
brothers and their families were 
having troubles. In their first year 
of holding the event, they only 
had eight families to feed, which 
is a stark contrast from the 242 
families they fed last year. 


Their donated meals consist of a 
full Thanksgiving dinner and are 
made to accommodate a house- 
hold of 4-6 people. Last year 
alone, they had over 300 volun- 
teers and 100 drivers to aid in the 


process of the event. 

“It’s a great way to give back to 
the community,” emphasized 
Pena on the importance of the 
holiday outreach event. 


Getting to meet the families helps 
the volunteers forge an emotional 
connection with the family, Pena 
also added. “It’s one experience 
where you are making a change 
in one person’s life.” To volunteer, 
or for further information on this 
event, visit www.longbeachlamb- 
das.com. 


In addition, the eighth annual Tur- 
key Trot of Long Beach provides a 
source of entertainment as well as 
a familial environment with its 5K 


and 10K run/walk event. The Tur- 
key Trot will take place Nov. 24 at 
the Belmont Pool, just two blocks 
east of the Belmont Pier. 


“(The Long Beach Turkey Trot] is 
a good opportunity to run off the 
calories of the Thanksgiving meal 
to come later on,” said Justin 
Rudd, event organizer of Turkey 
Trot. “It’s good to know you are 
helping a charity and supporting a 
community event.” 


There is also a Kids’ half-mile 
Wingding. Students and teachers 
interested in participating can re- 
ceive a $10 dollar discount when 
they go to register. The proceeds 
of the event go to the Commu- 


Photos courtesy of www.longbeachlambdas.com 


nity Action Team, an organiza- 
tion that orchestrates community 
events, such as the monthly 30- 
Minute Beach Cleanup and the 
Long Beach Giving Project. Visit 
http://justinrudd.com/trot.html 
for more information or inquires 
on the event. 


The offerings of these charitable 
happenings in the area are just 
a few ways to get involved and 
make a difference. Thanksgiving 
provides a great opportunity to 
reach out and give back to the 
community, so take advantage 
of what our city has to offer. 
Imagine, one person, one cause, 
equals one change that can last a 
lifetime. 
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“Make sure you get back before the game 
Starts. People are showing up at my house 
and the ice in my cooler is lonely,” Mike yells 
through the phone. 

“Take it easy, I'll be there,” | reply. | hang 
up and coast through the automatic doors of 
BevMo. A swift gust of air pulls me into the 
store, 

| let out a half-hearted nod to the girl at 
the register before | zig-zag through an endless 
library of spirits; Beam, Daniels, Cuervo, Mor- 
gan and Walker; titles that read like authors. 

| reach the craft beers where racks of six, 
12, and 18-packs sit under rows of two-pint 
bottles. Breweries from along the coast beg 
for my attention with bottles like North Coast 
le Merle, Lost Abbey Devotion and Allagash 
White Sabayon, stacked in single-file forma- 
tion. But the European section catches my cu- 
riosity. Belgian darks, German bocks and Irish 
stouts, line the first aisle; with names that are 
impossible to determine unless you’re famil- 
iar with regional Euro dialects. Colorful labels 
tempt the unexperienced to blindly purchase a 
random bottle and risk whether they'll love it 
or hate it. As | browse the shelves, | recognize 
one of the labels, Abbey Leffe, from my favor- 
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A Simple Taste by Joe Cannon 


ite European bar. 

Ma Che Siete Venuti a Fa, a dingy Roman 
joint with a faded sign and a door that proudly 
went unnoticed. The bar was a home to all 
who went; the kind of place where meet- 
ing there was implied rather than suggested. 
Dimmed lights illuminated the old pictures and 
dusty glass boots that hung on oak panels. Af- 
ter class, we would go there to watch soccer or 
to chat over a pint. Each beer had a memory 
to go with it; Italiano Bibock spilled all over my 
friend’s leather jacket, accidentally of course. 
Grassroots went best with people-watching in 
Piazza Trilussa. De Ranke Guldenburg was the 
last beer | had there and my current favorite. 
As for the Abbey Leffe, | remember it leaked 
over the rim of my glass during a conversation 
about parallel universes; a conversation that 
left me wondering what our place in the uni- 
verse was, 

| pull out the list of beers !’m supposed to 
bring to the party. Pabst, Coors Light, and Mill- 
er High Life. | roll my eyes, the same beer as 
last time, and the time before that. Taking the 
Abbey Leffe with me, | head to the domestic 
section and fill a cart with the requested. 

l arrive at Mike’s place and dump the boxes 


onto the counter; my bottle, in its own plastic 
bag off to the side. Eyeing it, Mike takes the 
bottle and glares at it like if it broke into his 
house. 

“What the hell is this?” he demands. 

“It’s called Abbey Leffe, you gotta try some,” 
I say. Puzzled, he puts it down. 

“Vm good.” 


| pour the Leffe into a glass and sit down on 


the couch for kickoff. Miguel hands a Bud Light 
to everyone but me. We welcome a new sea- 
son of football with a toast. | sip timidly while 
my friends chug aggressively. When they level 
their heads, they revel with elation: 

“Damn that’s good,” Miguel says. 


Meanwhile, as | savor the bitterly sweet 


Leffe, I’m reminded why | loved that homely 
Roman bar with the fifteen taps. it wasn’t 
about how amazing the beer was, it was about 
the now-dormant memories that were made 
there. Whether it’s causing havoc ina no-name 
European bar or watching college football on a 
Saturday afternoon, there are always friends 
and there is always beer, Tastes may be differ- 
ent but the experience is all the same. 

“Joe, how’s yours?” Mike asks. 

“It’s pretty good.” 
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Your guide to concerts, on campus events and local happenings 


Weekly Mambo 
Lessons in Long 
Beach @Shear 

Rhythm, 6p.m.- 


Long Beach Indie 
Art & Craft Festival 
@Marine Stadium 
11a.m.-5p.m. 


Movember: register 
at movember. 

com for details to 
raise awareness for 
Prostate Cancer 


Goapele @Key 
Club $22, 8p.m. 


Odd Thursdays FREE Cyndi Lauper @ 
Comedy Show @ Club Nokia $36- 
The Palace $71.50, 7p.m. 


Naya Restaurant/ 
Lounge Grand 
Opening 8p.m. 


Panes SZ 


Karaoke/Rockband Women's 

& Music Videos Basketball vs. Utah 
every Thurs. @Big's Valley @Walter 
Grill, 9p.m. Pyramid, 7p.m. 


Anthony Hamilton 
@Club Nokia 
$31.50-$51.50, 
7p.m. 
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. Don Omar @HOB 
Anaheim $55, 
7p.m. 


Mary J. Blige @ 
Club Nokia $91.50- 
$121.50, 7p.m. 


Winterlit: A Holiday 
Celebration in 
Santa Monica 
@Third Street 


Flying Lotus @The 
Music Box $30, 
8p.m. 


Wale-The Ambition The Game plus Too Men's Basketball vs. 
Short @Galaxy The- Boise State @Walter classes, campus 


Tour @Yost Theater 


$18, 7p.m. atre, 8p.m., $30 


Pyramid, 7:05p.m. 


HAPPY 
THANKSGIVING! 


Thanksgiving, 
campus closed 


Fall Break, no 


open 


Mac Miller w/ 
People Under the 
Stairs @The Fox 
Theatre-Pomona 
$19.50, 7p.m. 


. 


Men's Basketball 
vs. Idaho 
HOMECOMING @ 
Walter Pyramid, 
3:05p.m. 
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Women's Volleyball 
vs. UC Irvine @ 
Walter Pyramid, 
7D: 


iy 


Thanksgiving, 
campus closed 
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The Hollywood 
Christmas Parade 
@Hollywood Blvd., 
6p.m. 


Thanksgiving, 
campus closed 


Season of Wishes 
Make-A-Wish 
Foundation @The 
Grove, 6p.m. 


Wicked @Pantages 
Theatre, 8p.m. 
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